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“

Utu, the Swahili word for Ubuntu, which means humanity is our call
to action for gender equality in Kenya and beyond.

Kenya is named after a mountain of the same name. The Kikuyu people who lived around present day
Mount Kenya referred to it as Kirinyaga or Kerenyaga, meaning 'mountain of whiteness' because of its
snow capped peak. The black Kikuyu bantu ethnic group perhaps did not foresee British colonization of
their motherland. The colony came to an end in 1963 when a black majority government was elected for
the first time and eventually declared independence as Kenya.
In 2020, GNI for Kenya was 99,325 million US dollars. GNI of Kenya increased from 2,958 million US
dollars in 1971 to 99,325 million US dollars in 2020 growing at an average annual rate of 8.11%. The
country is classified as a middle income economy, with agriculture serving as its largest economic driver.
That being said, Kenya is deemed to be one of the largest economies in Central and Eastern Africa.
According to the World Bank’s Doing Business report, which serves as an indicator of barriers to
entrepreneurship in various countries, Kenya ranks 56th out of 190 countries in feasibility of establishing
an entrepreneurial venture. This is a sharp contrast to the rankings of its neighbors: Somalia, 190,
Ethiopia, 159, and Uganda, 116. Additionally, the Doing Business report lists Kenya as one of the
countries demonstrating the most notable economic performance improvement in 2017/18. Much of this
improvement can be attributed to the measures taken by Kenya to establish software that provides
business taxpayers with the opportunity to issue value added tax invoices. In addition to this, Kenya
demonstrated a remarkable reduction in time for registering property and expansion of shareholders’ role
in company management. However, Kenya ranks 138/178 with a score of 54.9 in the 2021 Index of
Economic Freedom, marking the country as Mostly Unfree.
While it’s important to acknowledge the vast improvements made by Kenya in terms of promoting
entrepreneurship, there are still some notable barriers, one of which includes lack of ease in trading
across borders. In addition to this, although state-based violence has not been recorded in Kenya, there
are still several instances of ethnic conflict; one-sided violence by militia and rebel groups towards
civilians are extremely prevalent. Furthermore, many of the features listed above can be primarily
observed in Nairobi, the nation’s largest commercial hub; however, in various other cities scattered
around Kenya, the same improvements are observable only on a small scale.
It is also crucial to note that although the entrepreneurial space in Kenya has seen vast improvement,
these advances cannot be seen in the same capacity for women in the entrepreneurial space. Kenya’s
Women Peace and Security Index is 0.721, which ranks the nation 90 out of 190 countries. This low
ranking can be attributed to poor access to education, high levels of legal discrimination, initimate partner
violence, and organized violence. Women are particularly affected by violent marriages, which prevent

them from establishing careers and pursuing entrepreneurship. This reflects a persistence in
discriminatory norms, which in turn prevents gender equality in the workplace and beyond.
The Kenyan girl child is discriminated against early on, through her childhood and into adulthood. In some
communities’ girls are subjected to female genital mutilation, child marriages, sexual abuse, and sexual
exploitation. Due to the entrenched social-cultural and religious attitudes, girls are often treated as inferior
and are socialized to consider themselves of less value compared to their male counterparts, leading to a
lifetime marginalization of females.
Data indicates that rural area girls are more likely to be married by the time they turn 18 years, than their
urban area peers. Early marriage is common in Kilifi, Busia, Kisumu and most parts of North Eastern
Kenya. Dropout rates stand at 10.6% for boys and 12.3% for girls indicating that girls are more likely to
drop out of school than boys where all major stakeholders such parents, teachers, schools, and even
some policy makers do not value girls child education. It is imperative to take strides in the interests and
rights of the Kenyan girl child.

Score

Ranking

World Bank Ease of Doing Business 2020

73.2

56/190

GIWPS Women Peace and Security Index 2021

0.721

90/190

GEDI Global Entrepreneurship Index 2018

18.4

109/137

WEF Global Competitiveness Index 2019

54.1

95/141

WEF Global Gender Gap Index 2021

0.692

95/156

WIPO Global Innovation Index 2021

27.5

85/132

EDUCATION AND ENTREPRENEURSHIP

While there has been observable improvement in the Kenyan education system, in 2012, there were
slightly over 1 million children out of school; this ranks Kenya 9th highest in the world for children not
enrolled in the primary education system. More significantly, there has been a notable increase in literacy
rates, especially amongst students six years into primary schooling. In regards to higher schooling (at the
university enrollment), there was a 28% increase in enrollment in between the years 2015 and 2016;
while this statistic is promising, simultaneously, there was a 6% cut in the national budget for university
funding. This increase in students and budget cuts put more pressure on students to pay higher tuition,
which in turn, created higher barriers to entry. The well being of marginalized communities was once
again compromised, and there was an increase in issues relating to classroom overcrowding, faculty
shortages, and overburdened infrastructure.

This transitions into discussion of women representation in Kenya education systems. The gender gap in
primary education is not as stark as in higher education; as stated by the Ministry of Education records,
85% of female learners transition from primary to secondary school, but only 30% of secondary school
learners transition to universities or any other higher learning institutions. Even when strides are made in
the improvement of boys’ education, we see a lagging improvement in girls’ education; take for instance,
the increase in enrollment in secondary education. In 2007, secondary enrollment was stunted by
298,939 students, out of which only 117673 were female students. Although this number seems
promising, with half of the increase in enrollment being brought about by girls, if we look at this closely,
the increase is helping uphold the proportional gender makeup of the education system. Kenya has seen
an increase in women enrolling in tertiary education, from less than 1% in 1984 to almost 10% in 2018.
According to the Journal of Education and Practice, basic education has been one of the primary
contributors to the advancement of economic activities for various subsections of women across the
country. Since 1970, women who have even the slightest exposure to education have assumed positions
of leadership; not only have they been able to develop their presence in the economic and political
spheres, but they have been shown to guide their female peers in establishing their presence as well.
However, with the current disparity in gender profile of education, women are inadequately equipped to
compete with men for jobs that require higher technological skills, professionalism, or formal education.
According to the 2013 World Bank Fact Sheet, more than 20% of developing countries are off course or
significantly off course for meeting the Millennium Development Goals of empowering women through
gender equality in education. Kenya, similar to those other low to middle income countries, has not been
able to meet the MDG, especially in regards to gender parity in education.
When you observe the African continent, we note that African women have made significant progress in
the last few decades, both in education and business. According to data from UNESCO, In 2020, the
female literacy rate rose to 58.88 percent. On average, 43 percent of applicants to African business
schools are women whereas the global share of females for MBA programmes is 37 percent. (Source:
Graduate Management Admission Council 2016).
Article 43 of the Kenyan Constitution states education as a fundamental right. Articles 53, 54 and 55 of
the Constitution emphasize the primacy of the right to education for the youth, persons with disabilities,
and children. Article 56 underlines the need for affirmative action for marginalized groups including
girl-children, women, and marginalized communities such as those living in the arid and semi-arid areas
of Kenya (ASAL).
Enrollment of both Kenyan boys and girls in primary and secondary schools has been increasing.
Females also account for 41.3% of university (public and private) enrollment while 43% of females were
enrolled in technical and TVET institutions. In adult education Kenyan female learners accounted for
69.2%. In recent years, since 2013, performance of girls has shown remarkable improvements especially
in secondary schools. Nevertheless, the majority of girls, which is approximately 58.9%, scored better
than boys at the highest grade of A, a rare occurrence observed in 2016. Usually girls have scored high,
but boys have always performed better on an average.

KENYAN WOMEN ENTREPRENEUR AND INVESTOR PROFILE

Kenya has done well in sowing and cultivating women-led businesses, partly because it has one of the
most diversified economies in sub-Saharan Africa. This includes light manufacturing, tourism, banking
and, most significantly, a technology ecosystem for young enterprises, known as Silicon Savannah. Two
of the country’s top tech entrepreneurs are women: Njeri Rionge, co-founder of Wananchi Group
Holdings, a home entertainment and internet service provider, and Dorcas Muthoni, chief executive of
Openworld, a software company she founded in Nairobi.
Women investing in the Nairobi Stock Exchange (NSE) gives a picture of females interested in investment
opportunities and wealth creation and generation.
●
●
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Statistics by the Capital Markets Authority (CMA) show that about 513,062 women had invested
in the Nairobi bourse as at June 2020, accounting for 34 percent of the total investors.
This was a slight improvement from an almost flat record of 32 percent since 2010 when such
data was first provided.
And more uplifting in the push for gender parity is that the number of women investors grew at a
faster rate of 87 percent from the 273,254 registered in 2010 to 513,063 as at June 2020,
compared to 71 percent for men over the same period.
There were 1,000,955 registered male investors on the NSE as at June 2020.
In tandem with the rise in the number of women investors, shares held by women also increased
by 37 percent from 1.7 billion in 2010 to 2.4 billion in June.
The number of shares held by men increased 9.7 percent to 7.8 billion from 7.1 billion over the
same period.
The shift is a good sign for women, long locked out of business and investment opportunities by
cultural norms that favored men. With more women, especially the young, learning about
investment and wealth creation, their participation in the securities market is gradually rising.
Though women hold ambition for economic participation, lack of capital has been a major
hindrance—a barrier that could be partly addressed through deeper participation in the securities
market for wealth and capital generation.
A recent World Bank survey report Women, Business and the Law shows that cultural norms that
barred women in Kenya from owning land and their low capitalized enterprises hurt their prospects
of accessing credit to grow their businesses compared to men who were able to borrow large
amounts of money. Most women, it found, relied on micro credit facilities run on mobile apps where
money borrowed was paid within days allowing the women traders to borrow afresh the next day.
The mobile lenders preferred female borrowers because they have a higher score in repaying loans
than men. The investment capacity of women in Kenya is hurt by pay disparities, which favor men.
A recent survey report covering the 61 Kenyan companies listed on the NSE—Gender
equality in Kenya—revealed that on average, a Kenyan woman is paid Sh68 for every Sh100
paid to a man. This means, women end up losing a third of their earnings every month due
to wage gap. The importance of this, in an age where women are now considered co-providers in
families and main breadwinners in other situations, is huge.

Data by the Kenya Bureau of Statistics (KNBS), shows that though women are predominant in
household and social work acuities by 60.6 percent and 57.7 percent respectively, men dominate
high-paying sectors such as manufacturing and real estate by 79.6 percent and 76.1 percent,
respectively. KNBS numbers further show that women accounted for only 38 percent of the
population earning a monthly salary of Sh50,000 compared to the 68 percent of men in that pay
group. About 45,119 women earned a monthly salary of Sh100,000 and above, compared to
87,400 men in that pay group. In the Sh50,000-99,000 monthly pay group, there were about 33,898
women compared to 550,264 men.
Despite such disparity, there is a growing push for more women-owned business enterprises in
Kenya owing to their superior impact. The World Bank survey report published in March 2020
shows that women-led businesses in Kenya have a bigger investment impact, supporting huge
portions of household budgets. In Kenya, firm-level profits earned by women entrepreneurs
represent on average 65 percent of their household income while these businesses mainly employ
women, the survey further shows — boosting their multiplier financial effects, both on the national
economy and on households.
“Women-led businesses mostly employ women, which shows they can be a catalyst for bringing
more women into the workforce. About 75 percent of the workers in female-owned enterprises are
women (when excluding the business owner), while in male-owned businesses, only 20 percent of
employees are women,” the study shows. The women businesses in Kenya also have an edge in
innovation due to more engagements with customers to establish their special needs. “A survey of
female-owned firms in Kenya, 82 percent of female entrepreneurs indicated that they ask
customers if there are other products or services the clients would buy from them. Almost 20
percent of women business owners said also that they were planning to introduce new products or
improve existing products in the coming two years,” says the World Bank.
However, 31 percent of the women entrepreneurs in Kenya suggested that they were unwilling to
try something new unless they were 100 percent certain it would succeed. With such huge
potential, the World Bank says providing women with access to secure mechanisms for savings,
including bank accounts and mobile savings technology, can increase their business investment
and support the overall economy.
“For example, providing female market vendors in Kenya with access to savings accounts enabled
large increases in business investment (over 45 percent) and consumption (37 percent), while no
impact was found in providing such accounts to male motorbike drivers,” it says. Adding access to
business bank accounts to support formalization led to significant increases in women’s use of
business bank accounts and insurance, and also enabled more women to separate household and
business money. “This led to large impacts on sales and profits for female entrepreneurs. On the
other hand, increased access to financial services does not always translate into greater use by
women. In Kenya, researchers found that providing free ATM cards, which reduced withdrawal fees
and increased account accessibility, increased overall account use” says the World Bank further.
(Source: Business Daily Africa)

Kenyan Business Activity and Female Entrepreneur Characteristics
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Industry: According to the Economic Survey of 2003 to 2005, men were more significantly
represented in wage employment (70 percent of wage employment) and women for only 30 per
cent. This fact is true despite the fact that in rural areas, women’s labor force participation is
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significantly higher than men’s; most of their activities are unpaid and include food processing,
basket weaving, and retail trading.
Micro and Small Enterprises (MSE): According to the 1999 National MSEs Baseline Survey,
47.4 per cent of all individuals who operate MSEs are women (around 612,848 women). Along
with this, we see that women tend to operate enterprises that are associated with women’s roles
such as restaurants, hotels, retail shops, and hairstyling.
Pay discrepancy: Women seem to operate smaller MSEs than men and also earn significantly
lower business profits. Women have been found to make an average gross income of KES4,344
per month compared to KES7,627 for men.
Governmental Aid: Women enterprise owners receive credit from informal credit associations
and savings, otherwise known as Rotating Savings and Credit Associations (ROSCAS). Formal
financial channels such as micro-finance schemes, commercial banks, NGOs, and Savings and
Credit Cooperative Societies (SACCOS) provided only 4 percent of credit.
Human Development Indicator (HDI): Kenya’s HDI declined from 0.531 in 1990 to 0.514 in
1999. This reflected persistent poverty among women in rural and urban areas.
Established Business Activity: According to statistics on the 2016 Micro Small and Medium
Enterprises in Kenya, women owned 32.2 percent of small scale certified enterprises.
Property Rights: While access to property rights are essential for women entrepreneurs, only
about one to six percent hold registered land titles.
Taxation: Women perceive tax administration as greater constraints to business than men do.
Taxation is more burdensome for smaller businesses with smaller margin profits — this is a
category that a lot of female owned businesses find themselves in.

In October 2020, the US Embassy highlighted three recently announced activities under the White House-led
Women’s Global Development and Prosperity (W-GDP) Initiative that partner with the private sector and invest in
Kenyan women entrepreneurs and women-owned businesses. With an investment of $3 million in W-GDP support,
the new W-GDP Investing in Kenyan Women program will mobilize $30 million USD (3.2 billion KSH) in commercial
investment and finance for women entrepreneurs in Kenya through USAID’s Kenya Investment Mechanism over the
next three years starting 2020. The other two activities represent powerful private sector partnerships that will work to
empower Kenyan women. A global commitment of $5 million (542 million KSH) for the W-GDP Microsoft Women’s
Digital Inclusion Partnership will support Microsoft’s Airband Initiative, which aims to significantly increase the number
of women around the world with internet coverage by July 2022 by investing in locally-owned and operated internet
and communications technology companies serving rural areas in five countries, including in Kenya. W-GDP support
of $1.4 million (152 million KSH) for the W-GDP Partnership to Train Kenyan Women Entrepreneurs in Collaboration
with UPS will help women in Kenya launch, fund, or scale their businesses and build their capacity with a focus on
training, mentorship, investment, and direct connections to American small and medium enterprises. Kenyan women
largely make a real but invisible contribution to the economy because their contribution to the GDP through the
informal sector is not recognized and fully appreciated. Women economic activity is largely concentrated in
subsistence agriculture and the informal business sector, while men tend to dominate in the formal sector.. On
average, women work longer hours (12.9 hours) compared to men (8.2 hours) yet they earn less because most of
these hours are taken by unremunerated work despite contribution to mainstream economic activities. In wage
employment, the proportion of women’s participation increased from 37% in 2008 in 29% in 2010 to 40% in 2014 and
declined again to 37% in 2018. Wage employment in the agriculture sector increased from 23% in 2010 to 37% in
2018. The same trend is observed in the manufacturing, wholesale and the financial sector where proportion of
women stands at 20%, 27% and 38% respectively. (Source: USAID)

KENYA HUMAN DEVELOPMENT INDICATORS

According to the Multidimensional Poverty Index, 17.8% of the Kenyan population was living below the
poverty line in 2014. While this persistent poverty rate certainly serves as a hindrance to non-gender
specific participation in the general workforce and the entrepreneurial space, we continue to see that
women often bear the brunt of low economic development. In the midst of strong societal discrimination
against women and household pressures, women see significantly lower representation in economic,
social, and political spheres. This translates to the entrepreneurial space, where women have drastically
fewer opportunities to contribute for a wide range of reasons. Kenya’s HDI value for 2019 is 0.601—
which put the country in the medium human development category—positioning it at 143 out of 189
countries and territories. Between 1990 and 2019, Kenya’s HDI value increased from 0.482 to 0.601, an
increase of 24.7 percent. Kenya has a GII value of 0.518, ranking it 126 out of 162 countries in the 2019
index.
Mean years of schooling, female (years)
Population with at least some secondary education, female (% ages 25 and older)
Child marriage, women married by age 18 (% of women ages 20–24 years who are married or in union)

6.0
29.8
23

Estimated gross national income per capita, female (2017 PPP $)

3666

Gender Inequality Index (GII)

0.518

Share of graduates from science, technology, engineering and mathematics programmes in tertiary
education who are female (%)

30.7

Share of seats in parliament (% held by women)

23.3

Total unemployment rate (female to male ratio)

1.12

Unmet need for family planning (% of married or in-union women of reproductive age, 15–49 years

14.9

Violence against women ever experienced, intimate partner (% of female population ages 15 and older)

40.7

Women with account at financial institution or with mobile money-service provider (% of female population
ages 15 and older)

77.7

Youth unemployment rate (female to male ratio)

1.01

Labour force participation rate (% ages 15 and older), female

72.1

GENDER POLICY

The Ministry of Public Service and Gender on 23rd March, 2021 launched the Gender Mainstreaming
Policy in Tourism, The National Policy on Gender and Development (NPGAD), The Revised National

Policy on the Eradication of FGM Policy (2019), Women Economic Empowerment Strategy 2020-2025
and a Gender Based Violence Mobile Application.
The National Policy on Gender and Development (NPGAD) outlines the national agenda for gender
equality with a series of principles to be adopted and integrated into the national and local government
sectoral policies, practices and programmes. The policy will apply specifically and directly to all
government ministries, independent bodies, quasi-autonomous entities, departments and agencies both
at the national and county levels of government. The principles, strategies and approaches in the policy
apply to the private sector and civil society. Covering every aspect of socio-economic development,
including health, education, land and agriculture, peace and security, the policy seeks to achieve the
following objectives:
1. Facilitate implementation of the Constitution and domesticate the international and regional
obligations and commitments that promote gender equality and freedom from discrimination
2. Provide a framework to integrate and mainstream gender into the National and County
Government development planning and budgeting as well as resultant policies, programmes and
plans including those of non-state actors
3. Promote and support the rights-based approach when dealing with gender related matters
4. Define institutional framework and performance indicators for effective tracking, monitoring,
evaluation and reporting implementation of gender equality and women empowerment
(Source: Republic of Kenya, Ministry of Public Service and Gender, State Department of Gender)

It is important to note that in Labor and Economy one of the policy actions is to build capacities for
women’s entrepreneurial skills linked with startup capital. While Kenya has made important strides in
implementing policy that benefit MSE owners from marginalized communities, it has failed to make strides
towards developing robust policies that would specifically encourage the development of women's
entrepreneurship and venture capital participation. That being said, various Kenya departments have
attempted to focus on certain entrepreneurial fields and have made some strides in program
implementation. Foreign nations (such as the United States) have also attempted to create programs that
promote gender inclusivity, one of the main ones being the Kenya Horticulture Competitiveness Project.

Year

Project Name

Responsible Entity

2010–2015

Kenya Horticulture Competitiveness Project

USAID

2009–Present

Results-Based Initiatives (RBI)

UN Women

2013–Present

Young Women in Enterprise Program

TechnoServe Kenya

Briefly overviewing the programs mentioned above, the Kenya Horticulture Competitiveness Project aims
to improve food security and increase farmer income by increasing and improving quality of production
and developing better market linkages. This program, with its “gender mainstreaming” approach, has
integrated women very deeply by offering training, encouraging women working in the fields to adopt
technologies, and supporting “family” businesses.

The Results Based Initiative is committed to providing women with better entrepreneurial opportunities;
the program focuses on reducing poverty by increasing the profitability of women’s beadwork enterprises
and enhancing sustainable livelihood. Lastly, the TechnoServe program is a financial literacy program for
young girls in slums and offers mentoring and financial support to open bank accounts. These programs
focus on increasing women’s access to training and education that will create an easier transition for them
to the entrepreneurial space.
In addition to these specific programs, Kenyan ministries have also made advancements to address
welfare and social issues that impact women. The Ministry of Gender, Culture, Sports and Social Services
passed an official requirement for every government ministry to establish gender desks, which work on
making sure that men’s agenda don’t take priority. This requirement has particularly influenced women
entrepreneurs as a result of the changes made to the Ministry of Labour and Human Resources
(MOLHRD): more women were shown to register and were given a voice (thanks to the gender desk).
Although certain resources, such as the ones listed above, have created a more inclusive environment for
women in Kenya, there is very little policy action from the government itself that promotes gender equality
in the workplace.
Lower House (Single House)

Upper House (Senate)

Women in Ministerial Positions

%Women

Women/Seats

%Women

Women/Seats

%Women

Women/Seats

21.6

75 / 347

31.8

21 / 66

30.4

7 / 23

Source: Women In Politics 2021, UN Women

Women, Business and the Law 2021 presents an index spanning 190 economies and structured around
the life cycle of a working woman. 35 questions are scored across the eight indicators. Kenya scores
80.6 out of 100. The overall score for Kenya is higher than the regional average of 71 observed across
Sub-Saharan Africa. (Source: World Bank)

Relative Strengths
We observe that Kenya gets a perfect score on constraints on freedom of movement, laws affecting
women’s decisions to work, laws affecting women’s pay and gender pay gap, and constraints related to
marriage.
Relative Weaknesses — Scope for Improvement
However, when it comes to laws affecting women's work after having children, constraints on women's
starting and running a business, gender differences in property and inheritance, and laws affecting the
size of a woman's pension, Kenya could consider reforms to improve women’s conditions in the country to
promote gender equality. For example, one of the lowest scores for Kenya is on the indicator related to
laws affecting women’s work after having children (the WBL2021 Parenthood Indicator). To improve on
the Parenthood Indicator, Kenya may wish to consider making paid leave of at least 14 weeks available to
mothers, making the government administer 100% of maternity leave benefits, and making paid parental
leave available. (Source: World Bank) Moreover, there can be state benefits for child care that benefits new
parents.
Recent Reforms
According to the World Bank no reforms were observed during the past year (2020).

Below is a list of gender based key issues and relevant policy actions related to Kenyan education, girl
child, labor and economy, and ICT as stated in NPGAD. Our recommended policy actions for gender
equality in entrepreneurship and investments are marked in blue. Please note that we haven’t included
the following areas such as Sexual and Gender Based Violence, Respect of Human Rights for All,
Governance, Power, and Decision Maring, and Peace and Security; some policy actions can contribute to
increasing women’s share in formal entrepreneurship and investments.

Education Key Issues
 eak mechanisms for coordination and cooperation between national and county governments in the
W
provision of education
Low transition rate among the boys and girls to secondary school and institutions of higher learning
Boys and girls drop out of school to assume household headship roles in the absence parents
Prevalence of child labour
 ocio-cultural practices such as Female Genital Mutilation (FGM), defilement; unwanted pregnancies
S
and child marriages humper girls’ education
Absenteeism and retention of girls in school
Emerging issues such as betting, misuse of mobile phones and cyber space

Education Policy Actions
Enhance and sustain measures to eliminate gender disparities in access to, retention,
transition, performance and quality in education for women, men, girls and boys.
Ensure equal participation of qualified women and men in leadership and decision-making positions in
the education sector at national and county levels
 dopt and strengthen measures to increase access to and retention of girls and boys in public
A
education at all levels
Intensify civic education programmes on FGM and other harmful cultural practices that inhibit access to
education for girls
 romote mentorship programmes in schools and sensitize households to encourage girls to take up
P
STEM related careers
 rovide personal and menstrual hygiene information, standard facilities and allocate a budget for the
P
provision of sanitary towels to girls and clean toilets for girls and boys in schools
 romote accountability on utilization of bursary funds available for vulnerable girls and boys and
P
institutionalize direct support for orphans and children with severe disabilities in school
 nhance school attendance by putting in place measures to address gender-based violence, sexual
E
harassment, safety and protection in schools
 eview and enforce re-entry policies for pregnant school girls to enable them to complete their
R
education

Labor and Economy Key Issues
Gender inequalities in the job market with percentage of women in the formal employment in Kenya
accounting for about 30 per cent
 omen working in poorly paid jobs in the largely unregulated informal sector worsened by most women
W
working in family owned and home-based businesses where their work is subsumed into unpaid
domestic labor
Macroeconomic and sectoral policies are not gender responsive
Women and youth lack collateral including land ownership that restricts their access to credit
 alancing the social and economic roles which hinders women’s effective participation in
B
entrepreneurship

Labor and the Economy Policy Actions
Eliminate discrimination in access to employment, promotion and training including equal
remuneration to enhance income security for men and women.
Strengthen and review the legal and administrative framework for labor administration to integrate
women in hitherto non-traditional trades i.e. construction, mining, infrastructure development, among
others

 nhance compliance to the ‘not more than two thirds’ gender principle in recruitment, appointment and
E
promotion of women and men in all spheres for greater inclusion and visibility
Implement labor policies that support minimum wage guidelines, regulations on work hours, and
protection for trade union and collective bargaining rights, particularly for women to close the
differences in access to economic opportunities, earnings and productivity gaps
 ecognize unpaid care (for children, older persons, the sick, and persons with disabilities) and
R
domestic work to ensure shared responsibility within the house and invest in social services and
infrastructure provision and social protection policies to reduce the burden on women
 stablish a database on employment records of women and men in formal and informal sectors to
E
track, evaluate and improve employment conditions for all particularly women
 eview skills development programmes and projects and target them at increasing decent employment
R
for all particularly women
Build capacities of women’s entrepreneurial skills linked with start-up capital
 egulate job security for women and men on maternity/paternity leave and ensure safety and
R
protection of women in informal sector including women with disabilities

The Girl Child and the Boy Child Key Issues
Improve the implementation of The Children Act, 2001
 emove gender bias in the school curriculum, educational materials and practices, improve teacher
R
attitude and classroom interactions
Develop structures and programmes for role modeling and mentorship for both girls and boys

The Girl Child and the Boy Child Policy Actions
Enhance the respect and promotion of children’s rights for girls and boys.
Eliminate all forms of discrimination, negative attitudes and practices that prejudice the girl child and
the boy child
Eliminate structural constraints that hinder the realization of the rights of boys and girl
 upport women and men to work with children and youth to break down persistent gender stereotypes,
S
taking into account the rights of the child and the responsibilities, rights and duties of parents
 upport appropriate age sex education for boys and girls with parental involvement and emphasize on
S
their respective responsibilities regarding their sexuality and fertility

Information, Communication and Technology (ICT) Key Issues
 apacity build the society to transform traditional, cultural and social attitudes to enable the
C
participation of women in science and technology to increase access to opportunities in ICT
Encourage women participate in mathematics, science and technology as fields of study

Information, Communication and Technology (ICT) Policy Actions
Harness ICT as a tool for broader strategies and programmes to create opportunities for
empowerment of women and men.
Collect and disseminate gender data on ICT access and use to inform policy and decision making
Identify, promote and document good practices and lessons learned to bridge the gender divide in the
use of ICT
Promote inclusion of ICT and STEM education in mid-level tertiary institutions
 romote the roll out of operational digital villages/ICT hubs and ‘biashara centres’ across the 47
P
counties to ensure access to ICT services by men and women

CHALLENGES

While there are a wide variety of factors that impede women’s growth in entrepreneurship, some of the
most significant challenges that women face revolve around the fact that they hold only one to 6 percent
of registered land titles. This is a significant barrier to women entrepreneurs as property is used as

collateral for business credit. Women’s lack of land and property rights puts them at a poor position to
access bank financing for their business; although all firms cite access to finance as a barrier, many
Kenyan women believe that it is the biggest constraint that prohibits them from growing their business.
Along these lines, there are also several bureaucratic impediments that prevent women from registering
their businesses: 85% of MSEs owned by women are unregistered, and lack of registration prevents
growth of a firm.
In addition to lack of financial and legal support, female entrepreneurs in Kenya encounter several of the
challenges that we see women in low to middle income nations facing. Gender norms dictate that women
should remain at home looking after their children and engaging in housework; this mentality encourages
discrimination against female entrepreneurs who don’t follow these societal guidelines. In addition to this,
the rates of emotional and physical abuse against women in Kenya are extremely high, which indicates
that women don’t often have financial and other forms of independence. With all of these institutional and
societal barriers, women entrepreneurs have to fight a lot of battles to establish their enterprises.
According to the Global Entrepreneurship Monitor female entrepreneurship rates in Sub-Saharan Africa
are the highest in the world. 25% of adult women are engaged in early-stage entrepreneurial activity in
the region. Nevertheless, the data may mask the challenges that female entrepreneurs face, particularly
those dwelling in slums and coming from low income backgrounds. We don’t have structured data around
female venture capitalists, but we know there are very few compared to Africa’s developed counterparts.
Let’s take a look at Nairobi, the Kenyan capital city. Approximately 60% of the city’s population (2.5 million
people) lives in slums. While slums are hotbed for entrepreneurial activities as people innovate out of
necessity, there are a plethora of challenges and barriers facing female slum-dwellers entrepreneurs.
Lack of access to finance is a big challenge, as 51% of women have account access compared to 75% of
men in Kenya. Women also spend more time than men on unpaid care responsibilities. It is appalling that
60% of Kenyan women are likely to be single mothers before they reach 45.
Rose Women’s Foundation, founded by social entrepreneurs Allie Amoroso and Patrick Juma, that works
in Mathare slums to support female entrepreneurs, spells out three key ingredients enabling female
entrepreneurs living in extreme poverty to thrive -- community and support networks, education, and
access to innovative tools.
Women-owned businesses in Kenya face structural barriers that limit their ability to secure contracts with
large companies for growth, according to an IFC study published in July 2021 that recommends ways
banks and large businesses can better support female entrepreneurs.
Commissioned as part of IFC's wider efforts to connect women entrepreneurs to new markets, the study,
Sourcing2Equal Kenya: Barriers and Approaches to Increase Access to Markets for Women-Owned
Businesses, similar to many other studies found that women-owned businesses face challenges
accessing finance, business networks, and market information, limiting their ability to take on large
contracts.
14 Kenyan corporations were interviewed and researchers found that they spend just a dismal 3% of their
total procurement budget on female-owned businesses, and that female entrepreneurs are mostly
represented in low-value sectors, such as catering, printing, and cleaning. The study recommends that

corporate buyers partner with local financial institutions to facilitate access to working capital, implement
supplier development initiatives, increase outreach to women-owned businesses, and advertise tender
opportunities on digital platforms.
Raising start-up capital is one of the biggest challenges for women entrepreneurs in Kenya’s key
manufacturing sector, with banks requiring collateral that most of them do not have, a new study from
2020 has found. Most women work or run businesses in the informal economy, and face numerous
difficulties including pay and promotion disparities, as well as obstacles in accessing information,
technology and finance to expand their enterprises. Manufacturing contributes about 10 percent of
Kenya’s gross domestic product, but women account for only 17 percent of the sector’s workforce,
according to the study by the International Center for Research on Women and Kenya Association of
Manufacturers. Moreover, instances of sexual exploitation in exchange for credit facilities and compliance
clearances were reported by Kenyan female business owners recently. An up to $7 million guarantee to
One Acre Fund will support the procurement and provision of agricultural inputs on credit to smallholder
farmers—most of whom are women—across Kenya. As a result of so many challenges and barriers that
account for the numerous glass ceilings that Kenyan women experience, most women-owned
manufacturing businesses are still micro-, small- and medium-sized enterprises (SMEs) operating in the
informal sector – unable to grow and enter the formal economy.
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